Table 1: Perceptions of home among the entire sample and for men and women

Theme % for the % for the % for the v

entire sample males females

(n=74) (n=37) (n=37)

Family and 63.5 65.8 61.1 n.s
friends
A comfortable 554 50 61.1 n.s
place to return
to
A place for self 55.4 44.7 66.7 n.s
expression
Secure place 50 52.6 47.2 n.s
Positive 25.7 23.7 27.8 n.s
emotions
Attached to the 14.9 13.2 16.7 n.s
place
Home 8.1 - 16.7 7.89**
maintenance
Other 6.8 2.6 11.1 n.s




Table 2: Perceptions of the eco-lodge among the entire sample and for men and

women separately

Theme % for the entire % for the % for the X
sample males females
(n=74) (n=37) (n=37)
Positive feelings related 98.6 100 97.2 n.s
to the stay
Eco-lodge as enabling a 48.6 47.4 50 n.s
closer contact with
nature
Eliciting thoughts 35.1 34.2 36.1 n.s
regarding alternative
modes of living
Physical attributes of 25.7 21.1 30.6 n.s
the eco-lodge
Negative stance towards 10.8 10.5 11.1 n.s
the eco-lodge
Feeling detached from 6.8 2.6 11.1 n.s

daily life




Table 3: Perceptions of the stay eco-lodge as influencing attitudes towards one's home

among the entire sample and for men and women

Theme % for the entire % for the % for the X
sample males females
(n=74) (n=37) (n=37)
Conducting simpler 41.9 23.7 61.1 10.63
home lives
Positive stance towards 27 31.6 22 n.s
one's home
Positive influence upon 23 21.1 25 n.s
the self
Other 12.2 15.8 8.3 n.s




